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DAYTON 
NEWS RELEASE 
IM ABBREVIATIONS STANDARD FOR YOUNG, 
SIGNAL MAJOR CHANGE IN COMMUNICATION 
Dec. 4,2002 
Contact: Pam Huber 
Huber@udayton.edu 
DAYTON, Ohio - Brb beats g/ g as the number one online abbreviation for users of 
instant messaging at the University of Dayton, as revealed by a survey that focused mainly on 
teens and college-aged adults. 
For those of an older generation who need the translation, the shortcuts mean "be right 
back" and "got to go," which can also be written as G2G. 
A class of 34 University of Dayton students is spending the semester analyzing instant 
messaging, or IM, use, providing guidelines for beginners and exploring the social world of 1M 
as a group project. They'll post their findings on the Web to be used as a resource for 
newcomers, parents and grandparents. 
"For this generation, instant messaging is the norm. It's like they're talking on three 
different phones to three different people at the same time, except they're typing," said Tom 
Skill, director of educational IT at the University and teacher of the foundations of mass 
communication class. "Or they go online with a group of friends or family in a chat room and 
talk." 
The fast back-and-forth gave birth to the abbreviations, in order of popularity at UD: 
1. brb Be right back 6. TTYL Talk to you later 
2. g/g or G2G Gotto go 7. U, R or UR You, Are or You Are 
3. LOL Laugh out loud 8. WI With 
4. K Okay 9. B/C Because 
5. J/K Just kidding 10. CYA See you 
The abbreviations are second nature for the students, but they were surprised by some 
other factors they found as the project progressed. 
"The biggest surprise about the world of 1M is the influence it has on separating 
generations, specifically between our generation and that of our parents," said Lindsay 
Buchholzer, a 20-year-old junior from Hinckley, Ohio, and a member of the class. "With IM 
being a natural form of communication for those between the ages of 18 and 22, there is a large 
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gap forming between these two generations in regard to communicating." 
Of the 100 people surveyed, 67 percent have been using 1M for more than three years, 37 
percent have been using it for one to three years and 3 percent started using 1M over the past 
two months. The sample comprised 67 percent aged 18 to 23, 11 percent aged 13 to 17, eight 
percent aged 23-45 and three percent older than 45. Some didn't indicate age. 
"To me it's a natural way of communicating," said Marcy Brescia, a 20-year-old 
sophomore from Bellbrook, Ohio, and a member of the class. "Honestly, I can't remember life 
without it- it's what my generation has grown up with. I'm a dedicated 1M person. I want to 
be connected. I communicate with everyone -my friends across campus, people down the hall 
from me, my high school friends who went to other colleges and family all across the USA." 
The survey revealed reasons users choose 1M over another form of communication such 
as the telephone. Three-fourths said it was faster, 66 percent said because they can talk to 
multiple people and 55 percent said because there were no long-distance charges and no costs. 
Eighty-five percent use 1M multiple times a day while just 3 percent use it a few times a 
week. According to 60 percent, the average conversation lasts 10 minutes. 
"The 100 people we surveyed don't qualify as a representational sample, so we can't 
generalize the statements to other populations, but it does give us insight into how high school 
and college students are using instant messaging. IM was just developed in 1996, so in only six 
years it's become a major new form of communication," Skill said. "It's a rich area for future 
research." 
The Web site will be developed during the spring semester as an independent study 
project by select members of the class. It will pull together many instant messaging details, such 
as instructions for signing up with an 1M provider, popular abbreviations and standard 
"chatetiquette"- for example, "Do not worry about correcting typing errors. By the time 
changes are made the subject may have passed already." It will also feature cautionary 
guidelines about revealing private information and accepting stangers at face value. 
"This Web site will build a greater appreciation and understanding for the instant 
messaging world, no matter if one is 7 years old or 72 years old," said Michelle Coggins, a first-
year student from Cincinnati. "When I lived at home, I did not use 1M at all, so when I came to 
UD it was like a whole new world. Everyone uses it here, and I've started using instant 
messenger on a daily basis now. I even use it to talk to people down the hall from me." 
ttyl, k? 
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